Analyzing the Vaccination Debate in Social Media Data Pre- and Post-COVID-19 Pandemic

INTRODUCTION METHODOLOGY RESULTS CONT.
Background | ® Data Acquisition Online v.s. Offline F- . kil
« The COVID-19 pandemic has unprecedentedly ! Spatial Temporal Textual - ‘ E T e
affected the daily routines of people everywhere. Nt " Jaccination ., * A positive correlation between : g
o ‘ D | e NN Foomoravisis ‘Pro-vaccine’ users (online) ... R
¢ Vaccination campaigns around the word have become Ry i- "I g vRCeines and the actual vaccination -
prevalent. el e rates (offline). §

H

The identified positive vaccine ;"
sentiments online can be used :
as an indicator for evaluating 5
offline vaccination rates.

* The implementation of vaccination campaigns is still |
challenging (e.g., effects on human longevity and
health, the concerns related to religion and
philosophical beliefs) - Diverse vaccine sentiments. |

07

Objectives

Analyze vaccine sentiments in SPACE & TIME and
compare their dynamic changes in the context of COVID-
19 by integrating Word Embedding & Machine
Learning techniques based on Social Media Data.
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